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Pe3ume: HMako ce Mory youuTH [ABa MPHCTYNa pPa3BOjy TPKHIITA OPTaHCKUX
MOJBONPUBPEAHUX MPOU3BOJA, PBU NpuMewmeH y CAJl, u apyru y 3emasama EY,
o0¢ TepUTOpHje KapakTepullle IWHAMHUYAH Pa3BO] TPXKUINTA. Y CaBpPEMEHUM
yCIOBAMa TMOMEHYTE pa3lMKe C€ CMamyjy, HCTOBPEMEHO [IOK OpraHcKa
MOJHOTNIPUBPE/IA TTOYHELE JIa Ce Pa3BHja y JpKaBaMma Ie TO paHuje HUje 0o ciydaj.
[loBehana nOCTYNHOCT OPraHCKUX IMOJHONPUBPEAHUX IPOU3BOAA Y Pa3INYUTUM
KaHaJIMMa JUCTPUOYIMje U U3 PA3IMYUTHUX KpajeBa CBETa YIIPaBO je MOCIeIUIla
pasBoja TPXKHIITa W TOCTaBJba Ipe] HPOMOLM]jY, Ka0 HHCTPYMEHT MapKETHHT
MHKCa, pa3auuuTe HoBe 3anaTke. C jeflHe CTpaHe AUPEKTHU MAPKETHHI KaHAIU U
CTeLMjaTU30BaHe TPOJIAaBHUIIE OPTaHCKE XpaHe HACTOje Ja OCTaHy KOHKYPEHTHH.
[open Tora, moTpebHO je muibame pactyher Opoja MoBpeMeHMX MOTpoliava. Y
UCTO BpeMe, UCIUTYjy ce€ MOTyhHOCTH MpoOMOBHCama ,,0rganic plus® BpemIHOCTH
Kako OW ce momaha MpoW3BOAA W TIOTPOIIAYM 3AIMTUTIUIM O TiIo0anm3aIyje
TpxumTa. CariiegaBame yTuIaja pa3Boja TPXKUILTa Ha MPOMOLHU]Y OpPraHCKUX
NOJHOTIPUBPEIHUX MNpPOM3BOAa Tpeba Ha ycMepaBa OOJMKOBAamE MNPOMOLHMjE Y
Cp0uju, ka0 ¥ MPUIIHKOM IUTIacHpama JoMahux Mpou3BoIa Ha pa3BHjeHa TPIKUIITA.
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HacraHak opraHcke IOJbOTIPUBPENE YTEMEJbEH j€ JABAJCCETHX TOAWHA
NpoIUIOTa BeKa y paloBHMa ayTopa KOjHu Cy Ha MocebaH HAa4YWH carjiefaBajiu
OJTHOCE TOJBOTIpUBpEsie U npHpojie. KibyuHe TpeHyTKe M MEepUoJie ’EeHOT pacta u
pasBoja y JelieHrjaMa Koje Cy clieaniie o0eiexanao je, Ipe CBera, OJHOC OPraHCKe
npeMa KOHBEHIMOHAIHOj MOJHONPUBPEIN, HAUUH Ha KOJH j€ T4j OJHOC carjeIaBaH
OJI CTpaHe IpkaBa WM ITOTpoITIada, Kao M KOHKPETHE akIThje Koje Cy HacTajajie Kao
MOCIIEINIIE TAaKBOT carjiefiaBama. Y JaHallibe BpeMe, a HApOUUTO Y BpEMEHY Koje
JI0J1a3u, U3TIICAHO je Ja he mevat pas3Bojy OpraHcke MOJhOMPUBPEIS AaBATH U HheH
OJTHOC ca TPOU3BOAKHOM T'CHETCKH MOJU(PHUKOBAHE XpaHe.

Pact u pa3Boj TpXKHIITa OPraHCKHUX ITOJHONIPUBPEIHNX MIPOM3BONA YTHUE H
Ha OONMKOBame HHUXOBE MPOMOLMjE, Ko jeIHOT O]l MHCTpyMEHAaTa MapKEeTHHT
MUKca. Y OBOM paJy Ha OCHOBY HCTpakuBama 3a cToioM (,,desk research®)
MPUKYIUREHN CyY CEKyHIapHH TIojamy W WHOpMAIHje KOju TPHUKA3Y]y
cnenupuuHe 3aJaTke KOjH C€ TOCTaBJbajy TMpel MPOMOIM]Y OpPraHCKUX
NOJHOTIPUBPEIHUX TPOU3BONA, a KOjU Cy YIpPaBO MPOHM3ALUIM Kao MOCIeauNa
pasBoja TpxumTa. Jlar je mperien Hu3a eMIHPHjCKIX UCTPaKUBamkha CIIPOBEICHUX
y 3emibaMa TJ¢ OpraHcKka MOJbOIPUBpENa OCJICKU BHIICACICHUJCKA CHaXKaH
pas3Boj. PesynraTi HaBeneHNX HCTpakMBamka MOTY OMTH 3HAYajHM 3a pa3yMeBambe
npomonyje u 'y aomaheM aMOHWjeHTY, KaKO Yy CMHCIY 3a/1aTaka KOjH Ce Tpel By
MOCTaBJbajy Ha IocTojeheM CTemeHy pa3Boja TPJKHINTA, TAKO M ca acrleKTa Moryher
iacupama JoMahux npon3Boaa Ha MHOCTpPaHa, pa3BUjeHHja TPIKUIITA.

1. UcTopujaT oprancke noJ-onpuBpeae

JBanecerux roguna mponuiora Beka y Enrneckoj Sir Robert McCarrison, Sir
Albert Howard u Richard St. Barbe Baker, a y Hemaukoj Rudolf Steiner o3naunmnu
Cy Kpo3 CBOje pajoBe ToueTke opraHcke mosbonpuspene.” Y CAJl opraHcka
noJeorpuBpena mnojaBmia ce tek 1938, kama ce Steiner-oB crynent Ehrenfried
Pfieffer Tamo mpecenno, nok je mocebHy yiory y omoryhaBamy HEHOT Jajber
pacta omurpao J.I.Rodale.’

Kana ce meneceTnx roamHa mMpomiora Beka JIOTOIIIA ,,3eJIeHa pPEeBOIyITHja™
Koja je xopumhemeM pa3IMYuTUX HOBHX WHITYTa, XeMUKaidja U hyOpuBa, Kao u
NPOU3BOJHUAX TEXHHWKa oMoryhmia 3HauajHO moBehame NMpHHOCA, HACTAlM Cy H

? Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www.ers.usda.gov/publications), ctp. 3.

? Forrer Graydon, Avery Alex, Carlisle John (2000), Marketing & The Organic Food
Industry: A history of food fears, market manipulation and misleading consumer,
(http://www.igf-1-and-milk.com/PDF/organicmarketing.pdf), ctp. 11.
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HOBHU YCIIOBH Yy KOjUMa c€ carjielaBajlo IUTamke pa3Boja OpraHcKe MOoJbONPUBpPEE.
OnpeheHn UMIPECUBHU PE3YNTATH ,,3€JICHE PEBONYIHUje* UMAK HUCY OJCTPAHHIIH
nmoTpely 1a ce HaCTaBH pPa3BOj OpraHcke IoJsporpuBpene. OBO Ipe CBera ycien
YUILCHULIC J1a je ,,3€JIeHa PeBOJIyIMja‘ MoHeda ca co0oM u onapeleHe HeraTUBHE
nocnenuile, o kojuma roBopu u Rachel Carlson y ,,Tuxom mpomehy* (Silent
spring), mMTO je JMOAATHO IMOACTAKIO Pa3BOj OPraHCKE IOJHOIPHBpEE, a 3a INTa
HBCHU TPOTUBHHIIM HABOJIC J]a MAKO M3BAaHPEIHO HAIMCAHO, HHjEe YTEMEJheHO Ha
Hay4HHM casHamuMa.! MelhyTuM, camMo momaTtak na y Bume ox 30 MHIHOHA
cllyyajeBa TpOBama MECTHIUANMA, pPETUCTpoBaHMX o7 crpaHe CBeTcke
3IpaBCTBEHE OpraHu3alije TokoM roamnae, oko 100.000 mMa cMPTHH UCXOI, MOXKE
Jla JI0BeJie y IUTAB-¢ OBAKBE TBP/IHE IPOTHBHUKA OPraHCKe MOJHOMPHUBPEE.”

YKOMMKO Ce TMOCMAaTpa pa3Boj TPXKHINTA OPraHCKe XpaHe y 3eMibama
EBporcke yuuje u CAJI®, Moxe ce ucrahm 1a cy ympaso Ha o6e TepUTOpHje MPBHU
UMITYJICH TIOTEKJIM ca CTpaHe MOHYyAE I/ie ¢y ce GpapMepH OITyYHBalH Ja OTIIOYHY
OBAaKBYy IPOU3BOJY Ca JKEJbOM Jla CMame yNoTpeOy XeMHKaluja WU MaK H3
TUYHEX yOehema, a Tek KacHuje u 300T moMohu Koje Cy Biajae MOjeInHUX Ip’KaBa
00e30ehuBase. MmyJsicu pa3Bojy OBOT TPIKHINTA JOJIA3HIIN CY U Ca CTPAHE TPAKILE
rJie Cy moTpoInaun Tpakehu 0e30eHy U 3/IpaBy XpaHy IMOKa3ajll HHTEPECOBAE 3a
KYTOBUHY OBaKBUX MPOM3BO/IA.

VY maHanmmUM yCIIOBUMA MTEYaT Pa3BOjy OPTaHCKE MOJHOIPUBPENE 1aje U heH
OIHOC ca MNPOM3BOAEKOM TIeHETCKH MonudukoBane xpane. Haumme, Kana
3eMJBHIITHY YCJIOBU HHCY OJroBapajyhu oHOME 3aIliTa Cy HaMEHhEeHH J1a Ce KOPHCTe,
YecTo ce, mororoBo BaH EY, mpuMemyjy BEIITa4Kud CTBOPEHE COpTe, TaKO3BaHE
rererckn Moaupukosane copre (GMO). OBo ce Hajuemhie YUHU Y3 UHTCH3UBHY
ynoTpeby mecTUIHIa 1 MHUHEpATHUX yOpuBa MITO, yMECTO J1a YHAPEAU MTOYETHO
JIOIIEe CTake 3EMJBHIITHUX YCIIOBa, JOBOJAU JI0 U3pAKEHH]je JAerpajalnje 3eMIbHINTa
Y BOJICHUX CHCTEMa, a CAMUM THUM U MOTpede 3a joIl HHTEH3UBHHjUM KOPHUIINCHEeM
necTUlMaa U MUHepaIHuX hyOpusa. 'eHeTcku Moan(uKoBaHA XpaHa HE MPOJa3H
JIOBOJFHO TIOy31aHe 0e30emoHOoCcHe mpoBepe HemkombuBoct GMO 1o 3:paBibe
JbYAH, ¥ HE TIOCTOju MOTYNHOCT Jla ce MPENN3HO YTBPIN Y0 OBUX KOMIIOHEHTH,
Hajuemhic HeaJeKBaTHO JCKIAPUCAHMX, Y KpPajilbeM MPOU3BOAY. YIpPaBO Cy ca

* Hcro, ctp. 11.

> JlaBuuk Ct. HeGojma (2004), Mapxemune cmpamezuja npouseoda y undycmpuju xpamne:
exonowku npucmyn, ECOLOGICA 11/2004. 6p. 43, ctp. 2.

% Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www.ers.usda.gov/publications), ctp. 4.

7 aBunk Ct. HeGojura (2004), Mapkemune cmpamezuja npousoda y undycmpuju xpame:
exonowxu npucmyn, ECOLOGICA 11/2004 6p. 43, ctp. 1-3.
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CTpaHe 3acTyIHHMKa T€HEeTCKM MOJU(HKOBaHE XpaHe AaHac HajBeha omoHHpama
OPTaHCKO] HOJBOIIPUBPEIH.

VYIpkoc pa3uduTAM OCIIOpaBamHMa, Y CaBpEMEHUM YCIOBHMA, OpraHCKa
MPOU3BO/IEb-a XpaHe OeIeKU W3BaHpeaaH pact. [IpucyTaH je cTajiaH pacT TPIKHIITA
on 15% mo 20% romumime, NOK ce TOAWIIKBYM CBETCKH OOpT mpouewyje Ha 30
MEIHjapau gonapa.’

2. MapkeTHHI cTpaTeruje pa3Boja opraHcke InobonpuBpese

JIBe Cy OCHOBHE MApKETHHI CTpaTerdje pa3Boja OPraHcKe MOJbOIPUBPENE :
cTparerdja ,rypama™ (push strategy) m crpatermja ,.Byuema™ (pull strategy).
Crpateruja ,rypama‘, NpUMEHEHAa y PpaHHjUM MEpUOJMMa pa3Boja OpraHcKe
noseonipuBpenie y EY, oqHocuna ce Ha momMoh pa3Bojy oprancke IOoJbOIPUBPENE O
CTpaHe [OHOCWJalAd OJJIyKa Ha HUBOMMAa HAalMOHATHUX MMHHUCTapcTaBa 3a
NOJHOTIPUBPENY, Ca OYEeKHBameM Ja he Tpaxkma 3a OBOM KaTeropujoM IpPOH3BOAA
Ooutu ayTomarcku moBehaHa pacToM BuXOBe Mmonyzae. OpraHcka MOJHONPHUBpPEAa
cxBaTa ce kao oOezbehmBame jaBHOT J00pa INTO OINpaBIaBa WHTEPBEHITH]C
eBpornckux Brafa Ha TpxumTy.'’ [Ipumepa pamu, y EV27 u IlIBajuapckoj je Tokom
2003. rommHe TOTOBO 54% CEpTHU(QHUKOBAHOI OPraHCKOr 3eMJBHMIITA OWIIO
MOApPIKAHO ca 635 MuTHOHA eBpa.''

YV CAJl ce oprancka xpaHa TmocMarpa Kao TudepeHIMpaHH IPOU3BO,
MIPOU3BEJICH y CKJIaJy Ca HadelMMa CKOJIOTHje, U3 uera MpOoM3WiIasu Jia je yjora
BJIaJIc CaMO y TOME Jia Je(UHUIIE T je TO IITO OW MOTPOIIAYr MOTJIH CMaTpaTH
OpraHCKMM TIPOM3BOJOM.'> VYIpaBo TakaB MHPHCTYI OJArOBapa CTPATErHjH

¥ Cymapesuh T., Hdaumk Cr. H. (2005), Ofenescasarve opeanckux nomonpuspeonux
npoussoda y Cpouju, Anamn Exonomckor dakynrera y Cyoorumu, 6p. 14/2005, ctp. 79.

? Cynapesuh T., Byjomesnh Ana Mapua (2004), Mapkemune kapaxmepucmuke npoyeca
paseoja opeanckux nowonpuspedHux npouzsooa, Anamum ExoHoMckor ¢akynrera y
Cy6orunu, 6p. 12/2004, ctp. 211.

' Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www .ers.usda.gov/publications), ctp. 21.

"' Stolze Matthias, Lampkin Nicolas (2006), European organic farming policies: an
overwiev, (http://orgprints.org/6337/)

'> Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www .ers.usda.gov/publications), ctp. 21.
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LByuema“’ Koja moapasymeBa Ja TPKHIIHH aKTepH, INpe CBera IaHIH

BeJIenpoiajHuX objekata W mpexpamOeHa HWHIYCTPHja, HA OCHOBY MPEIHU3HUX
npojexija Oyayhux TpKUITHUX KpeTama, Mpey3uMajy pU3HuK Ha cede W CKIlamajy
JQYTOpoYHE YroBOpe ca Mpou3Bohaumma OpraHCKHX MOJBONPUBPEIHUX MPOU3BOJA,
Kako O Tpakma Omiia 3aI0BOJbEHA. Y OBOM CIIy4ajy TPaKiha CTUMYJIHUILNE OpiKH
WIN CIIOPHjU pacT MoHyne. MehyTuM, ocHa)keHa MHIyCTpHja OPraHCKE XpaHe Y
CA/l mouena je ca 100Mpame KOl aMepruKe BIaJie 1a ce Y CKIAAy ca TUM TOYUbY
jaBibatn 1 uHAHCHpaE oApel)eHNX MpojekaTa o cTpaHe BIaae .

IMopenehu pact TpkuinTa, U ca acleKkTa MOHYAC M Ca acleKTa TPaxm’be, y
KOHTEKCTY pa3IM4HTHX TOJMTHKA' , MOXE Ce YOUMTH Ja je MaJoNpojajHO
tpxkuiite Behe y 3emibama EY nero y CAJl, anu ga TamMo pacte MO BHIIUM
cronama. Hcropujcku mocmarpano, y EY je moOHyna HMHTEH3MBHO pacnia
ocTaBJpajyhm moTpedy ma je kpo3 oapeheHn BpeMeHCKH epHO ] CYCTHTHE TPaKba.
Y CA/]l je mak 6uo oOpHYT ciydaj ma je pacTyha Tpakma oJl CTpaHe HOoTpolaya
nopyaumia 3a coobom nmonyay. OTyaa cy u pasjimke Koje Mmocroje y cmuciy Beher
Opoja ¢dapmu W TOBpIIHHE IMOa OopraHckuM yceBuma y EY y omnocy ma CAJ]
IIOCJICANIIA TAKBUX PA3IMYUTUX IIPUCTYIIA.

MelhyTiuMm, M pa3nmuuuMTa OpraHcKa TpkuimTa y EBpomu Hamasze ce Ha
Pa3THUMTHM CTYIIEBUMa pa3Boja (y HacTajamy, pacty, 3penocti)'®. Behuua
TpkumTa 3anmagHe EBpore cy wimu vy ¢gasu pacma unu 3perocmu. OTynma, 3a
pa3nuKy OI paHWjUX TMepHoja TIJe je OpraHcka XpaHa IpoJaBaHa Kpo3
aNTepHATHBHE KaHAJE NpoJaje, JaHac TOTOBO Ja HE IOCTOjU CylepMapkeT 0Oe3
OCHOBHE TIOHYJE OPTaHCKUX apTukana. [lompowauuma je nocmano mocyhe oa
KYNYJy Opeancky xpamy 6e3 uxakeoe nocebrnoe nanopa. Cnuuno je u'y CAJl, nako
je TpIKHMIITE pa3BHjEHHjUX eBPOICKUX 3eMasba 3penmje o osoray CAJL.'” C mpyre
CTpaHe, TPXKHIITA OpraHckux npomssona y Llentpamnoj m Hcrounoj EBpomm y

" Cynapesuh T., Byjomesuh Aua Mapua (2004), Mapxemune kapakmepucmuke npoyeca
paseoja opeanckux nowonpuspedHux npouzsooa, AHamum ExoHoMckor ¢akynrtera y
Cy6otumu, 6p. 12/2004, ctp. 211.

'* Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www .ers.usda.gov/publications), ctp. 21.

" Ycro, crp. 6-8.

' Richter Toralf (2006), Review of organic market development in Europe - from OF CAP
to  QLIF,  (http://orgprints.org/7970/1/JOC 2006 Richter Market between OFCAP
and QLIF _eprints.pdf).

' Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www .ers.usda.gov/publications), ctp. 6.
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(hasu cy Hacrajama W Haja3e Cce Ha CTaaUjyMy Ha KOME Cy C€ 3araJIHOCBpOICKa
TPXKHIITA Hanaszwia npe otnpuwinke 10 roguna. M y 3eMibamMa MIKPOM CBETa KOje
Cy Ha HIDKEM HHBOY pa3Boja CBE je BHUINEC OPraHCKHX IOJHONPUBPEIHHKA jep ce
YIIPaBO OpraHcKa MOJBOIPHBPE/A IPEIO3Haje ce Kao Pa3BojHA IIaHca.'

JlaHac ce TONWTHKA YCMEpPEHAa HAa OPraHCKy TMOJbOIPUBPEAY Y OHUM
KpajeBUMa CBeTa TJA€ je TpKHINOTE Ha BHUIIAM CTYIBEBHMa pa3Boja,
TpaHcopMHucalla Of jeAHOAUMEH3HOHAIHOT MPUCTYNA y KOME ce IOAPIKaBaJIo
caMO TIPOIIUPEHE CEPTUPUKOBAHOT OPraHCKOT 3E€MJBUINTA Yy WHTETPUCAHU
OPUCTYI KOjU TIOZ[pa3yMeBa Mepe OpUjEHTHCAHE Ka TPaXKHH, KA0 U HHCTPYMEHTE
MOJIPIIKEe Kpo3 MHQOPMUCAmke, TPCHUHT, UCTPAKUBAKE, 00pa30Bamkbe U U3TPAIlbY
Kararurera'’.

3. EdpexTn pazBoja TpaKUIITA HA IPOMOLUjY OPraHCKUX MO/bONPUBPEIHUX
NPOU3BOJA

IToBehana mOCTYMHOCT OpPraHCKUX MOJHONPHUBPEAHUX MPOHM3BOAA Y
Pa3TUYNTHM KaHAJIMMa AWCTPUOYNHje W M3 Pa3IMIUTHX KpajeBa CBeTa HACTajy
ycnen pasoja Tpxkuinta. OBe TpOMEHE IMOCTaBJbajy IMpel HPOMOIHjY, Kao
MHCTPYMEHT MAapKeTHHI MHKCa, pa3iuuuTre HoBe 3amarke. C jegHe cTpaHe
JUPEKTHH MApKETHHI KaHAIW W CICIHjaJi30BaHe MPOJIABHUIIC OPraHCKE XpaHe,
HEeKaJla JOMHHAHTHU KaHaIM KOjUMa ce Ce OBH IPOWU3BOJIU JUCTPUOyHpaIH,
HAacToje Ja W Jajbe OCTaHy KOHKYPEHTHH, ITOo Hamehe morpeOy wu3rpammbe
criennpUYHOT HBUXOBOT UMHIA. [lopen Tora, mOTpeOHO je Y3 KOMYHHUKAIHjy ca
NPUBP)KEHUM, CTATHUM MOTPOIIaYMMa OPTaHCKUX MPOHU3BOJIA, IIHJbamke U pacTyher
Opoja TOBpeMEHHX IMOTpolIada. Y HCTO BpeMe, Ha IOjeIMHUM pPa3BHjCHUM
TPXKHUIITHMA, UCTIIHTY]y ce MoryhHocTH mpomMoBHcama ,.organic plus® BpemHocTH
Kako Ou ce jomaha MpOW3BOMA W MOTPOIIAYM 3AIITUTHIM OJ TIOOATU3aIH]je
TPIKUILTA.

3.1 Ilompeba 3a uzzpaorwom umuyua cCneyujaiu3o08anux npooasHuya
Op2ancKe xpane

Tpanchopmarja Manonpojaje, Kao UYHMHWJIAI IPOMEHA IIOCIOBamka H
MapKeTHHra yommre,” jaB/ba Ceé M Ha TPYKUIUTY OPTAHCKUX TOJHOIPHBPEIHNX

'8 Kilcher Lukas (2007) How organic agriculture contributes to sustainable developement,
JARTS Witzenhausen, Supplement 89, ctp. 31-49.

' Stolze Matthias, Lampkin Nicolas (2006), European organic farming policies: an
overwiev, (http://orgprints.org/6337/)

* Kotler Philip, Keller Kevin Lane (2006), Mapkemune menaymenm, Jara Cratyc,
Beorpan, ctp. 15.
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npousBoza. [Ipeasuhama ma he y OynyhHocTH cymepMapKeTH H3BECHO MOCTaTH
HAj3HAYAjHUJH AUCTPUOYTEPH OPraHCKMX MPOM3BOAa,” octBapyjy ce. Camo je y
CAJl y mepuony om 1997. mo 2008. roamHe MaNoIpojaja OpraHCKUX IMPOU3BOIA
eBOJyHpasa Ha HA4YMH Ja Cy CIIelUjaIi30BaHe TPOJABHHIE TJE CYy OPraHCKH
NpPOU3BOJM OWIM HAj3acTYIUbCHHjH IIOYETKOM OBOT IEPUOAA, YCTYIHJIE HPBO
MECTO KOHBCHIMOHAJIHHM CyIepMapkeTHMa y KOjuMa ce Ha Kpajy HaBeIeHOT
nepuoia KynoBala TOTOBO NOJOBHHA CBHX OPraHCKHMX mpomsBoma.”” Ilpu ToMme,
HHCY CaMO KOHBEHLHOHAJIHH CyINEePMapKeTH ca MOHYAOM OPraHCKUX MPOHU3BOAA
KOHKYpEHIIMja CIeIHjalu30BaHM OpTaHCKUM TIIpojaBHHIAmMa, Beh cy To
HUCKJBYYHUBO OpPTaHCKH cymnepMmapkeTn. CylepMapKeTH Cy Haj3HAYajHUJU KaHal
quctTpubyuuje y AycTpuju, a Iokasyjy u3yseraH pact y YjenumeHoMm KpasbeBcTBy,
JIOoK cy y Hemaukoj opraHcky HpoW3BOIM M Jajb€ YIJIABHOM NPOJAaBaHH Kpo3
IUPEKTHE MAapKeTHHI KaHAJIe WM CIICIHjaM30BaHe MPOJABHUIIE OPraHCKe

xpane.”

CanyHO HayMHYy Ha KOJU pearyjy MalonpojaBIMd ca ApyraddjuM
acOpTUMAaHOM KOjU, KaJla Cc€ CyodaBajy ca HaBeIEHHM MH3a30BOM, IIPE CBera
pOJIajy MCKYCTBO, a HOTOM acOpTHMaH MNpPOM3BOJA,”' OAroBapajy ¥ BIACHHIH
CTHELHUjaTM30BaHNX TPOJABHMULA OPraHCKMX TpousBoaa. Hawmme, mupexTHH
MapKETHHI' KaHaJIM W CIICLHjaJM30BaHE NPOAABHUIIC OPraHCKE XpaHe, y LHUJbY
KOHKYypHCama CylepMapKeTuMa, HyJle 10JaTe BPEIHOCTH, PELMMO, XpaHy Koja je
NpOM3BECHA JOKAIHO WIH y PETHOHY WIIM TaK OKpYXeme Koje Ou moTpomauy
OoMOryhuiio yHHKaTHO HCKYCTBO KYIIOBHHE.

VY Hemaukoj, T1Ie je W Aajbe M3pa3suTO 3HAYajHA yJIora CIEIHjaTM30BaHUX
MaJIONpo/iaja 3a OPraHcKy XpaHy U rnae ux uma oko 2000 ca mosprmHOM o 50 110

! Zenner Silvia, Foster Carolyn, Padel Susanne, Wirthgen Bernd (2000), Comparative
analysis of the impacts of marketing instruments on the organic market in Austria, the
United  Kingdom and  Germany,(http://orgprints.org/927/1/zenner-2000-impacts-of-
marketing-instruments.PDF).

2 Dimitri Carolyn, Oberholtzer Lydia (2009), Marketing U.S. Organic Foods: Recent
Trends From Farms to Consumers, Economic Information Bulletin, Number 58, September
2009, (http://www.ers.usda.gov/publications/eib58/eib58.pdf).

2 Zenner Silvia, Foster Carolyn, Padel Susanne, Wirthgen Bernd (2000), Comparative
analysis of the impacts of marketing instruments on the organic market in Austria, the
United  Kingdom and  Germany,(http://orgprints.org/927/1/zenner-2000-impacts-of-
marketing-instruments.PDF).

2 Kotler Philip, Keller Kevin Lane (2006), Maprxemune menaumenm, Jara Craryc,
Bbeorpan, ctp. 15.

% Zenner Silvia, Foster Carolyn, Padel Susanne, Wirthgen Bernd (2000), Comparative
analysis of the impacts of marketing instruments on the organic market in Austria, the
United  Kingdom and  Germany,(http://orgprints.org/927/1/zenner-2000-impacts-of-
marketing-instruments.PDF).

EIT2011 (58) 3 (425-441) 431



MA Henan Bokuh u capamaumm

200 M’, aHaNTH3MpaHe Cy MEPCIEKTHBE OBMX KaHANA JUCTPHOYIHjEe HA OPraHCKOM
TpxumTy.® Y aHammsm ce HCTpaxyje Besa catmcdakimje M eHTy3Hja3Ma
notpomraya’’, carmeganux xopuimhemem SERVQUAL merome y 948 umrepsjya
moTpoliaya, U pamyja MeHaiMeHTa 12 Majnomnpojaja oprancke xpane y Hemaukoj.
Pesynratn moka3yjy na je carucdakndja moTpomiada KJbYYHa 3a IPOJIajHE
neppopmance u oOjammaa 32% mpoaaje MO KBaApaTHOM METPY IPOJajHE
noppmuHe. [lpomaja oprancke XxpaHe TIpeicTaB/ba H3a30B 300r moTpede
YBEpJBMBOCTH OPraHCKOT aprymMeHTa. JIMuHe KapaKTepucTHKe U KyIOBHA
aTMocdepa, NMpU TOME, WUIpajy BaKHHjy YJIOTY OJ LEHE. YCIyre M KBaJUTET
Npon3BOJa TJIaBHE Cy JeTepMHHAHTEe caTHcgaknuje morpomada. [lorpomaun
cMarpajy nJa je cBexuHa Boha M ToOBpha pempe3eHT KBaJuTeTa YUTABOT
acoptumana. [loceOHO je 3HauajaH pe3ynTaT UCTpaXKHWBama KOjU IMOKa3yje aa
VIpPaBO HajMamke paamke TOCTIKY Haj00/by caTtuchakiijy © eHTy3Hja3aM
NOTpOIlaYa MTO cyrepuire Moryhy peHecaHCy MalluX palibHh Y KOMIIIIYKY Koje
0uM TMOTEeHIHMpane cTpaTerdjy 3ApaBOr JKMBOTa M BelHeca. HaBemeHW 3akibydiu
UMajy BaKHE HUMIUIMKAITHje 3a H300p HHCTpyMEHaTa IPOMOIMje M FHHUXOBO
KOMOMHOBaHE y MPOMOTHBHU MHKC.

3.2 IlIpomoyuja opzanckux nob0npuspPeOHux npou3600a ycmepena Ka huxoeum
noeépemenum nompowayuma

Pa3BojeM aucTpuOynuje OopraHcKUX MOJHONPHBPEIHUX MPOU3BOJAA HACTaja
je MoryhHOCT KymOBHHE HaBEIECHHX IPOHM3BOJA HE CaMO Yy CIELHjaTH30BaHUM
OpPraHCKHUM TIPOJABHHUIIAMA WM IUPEKTHUM MAapKeTHHI KaHaiuMma, Beh u y
KOHBEHIIMOHAJIHUM ~CylepMapkeTuma. To je pesyatupaio moBehaBam Opoj
NOTpOIla4a OBHMX IPOW3BONA KA0 U HW3PAKCHUJUM CETMEHTHPAmEM TPXKHIITA
opranckux npousBona. [lopen morpomaya Koju cy opraHcke IpOU3BOIE KyIIOBaJIH
W paHHMje, KaJa je WHXOBa JOCTYIHOCT OWia Mama ¥ Be3WBala ce 3a
CIeLUjau30BaHe KaHajle TUCTpUOYLIMje, a KOjU ce Y IuTepaTypu, usmel)y ocraor,
Ha3WBajy M ,,OpUTHMHAIHY, TIIPaBU OPraHCKH IOTPOINAYU” WIH ,,0pPTaHCKH
MOTPOIIAYN Kao y TPOIUIOCTH, CBE je Behm Opoj moTpomrada KOju Cy KyHOBHHY
OBHX TIpOM3BOJIa 3alloyelld Kaja Cy c€ OBH TMPOW3BOMU TIOjaBHIIU Y

% Bolten Jan, Kennerknecht Raphael, Spiller Achim (2006), Perspectives of Small
Retailers in the Organic Market: Customer Satisfaction and Customer Enthusiasm,
(http://orgprints.org/10198/1/Bolten_Kennerknecht Spiller EAAE final version Schrift 1
2.-205.pdf)

" TloTpouraukm eHTy3WjasaM BHIIE je Of oOWuHe caTHcakije M TOBE3aH je ca
nopelhjereM  pasNUUMTHX ~ alTepHATHBA M BEJIMKAM JIEJIOM ca u3HeHalemeMm.
[peBasunaxxemheM OUYeKHBamba MOTPOLIAYKY CHTY31ja3aM pacTe.
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KOHBEHIIMOHATHUM CyHepPMApPKETHMa, T3B. ,,KOHBEHIIMOHANHU moTpomradun“>, Oy
JOpyTH MPEICTaBibajy MOBPEMEHE MOTPOIIade OPraHCKUX MPOU3BOJA, KOjU IOCTajy
3Ha4ajaH CErMEHT Ha TPXKUINTY OPTaHCKHUX IOJbONPUBPEIHHUX IPOU3BOJIA.

VY nureparypu Takohe kopuirheHa kiacudukanmja Ha light (cnade), medium
(cpemme) n heavy (Bemmke) MOTpoOIIade OPraHCKHX MPOHM3BOIA> MOXKE OHMTH
JIOBEJICHA y Be3y ca IMPETXOIHOM IIOJIEJIOM, TIe MOCeOHO MOTY OMTH 3aHUMJBHBHU
medium MoOTpoIIaYn KOjU jEJHHM JEJIOM, OJHOCHO MOBPEMEHO KOPHUCTE OBE
npousBoze. OCHOBHHU IIWJB jecTe ,,IpeBOlembe’ CpeAbUX y BeJIMKE NOTPOIIade Kako
Ou ce moBehao yzeo BEMMKHX MOTPOIIAyYa, IITO je O ITOCeOHEe BaYKHOCTH 3a JaJbH
Pa3B0Oj TPXKUIITA OPTAaHCKUX MPOU3BOIA.

VcTpaxuBame CIpoBeaeHo y Bemmkoj Bpurammju™ mokasamo je ma ce
TPKUIITE Ocliarhba HajBehnM CBOjUM M1eI0M Ha KYTIOBHHE KOje BpIIKM MamuHa heavy
notpomiada (84% moTpoIIke 3a OpraHcKe Mpou3Boe motude of 23% moTpomaya),
u na ce 70% npoxaaje obaBiba mpeko 3 Bojacha kanana npomaaje (Tesco, Waitrose,
Sainsbury’s). KynoBuHa oprancke xpaHe Hajuyemihe 3aloylbe KyMOBHHOM
oprancku rajeHor Boha m moBpha. Ca oBHX TMpoW3BOJa KyHOBHHA ce Hajuemthe
OpoIIMpyje Ha jaja W MIJIEYHE MPOU3BOJIE, 3aTUM Ha YNAKOBaHE IMPOU3BOJEC Y
OakanHMIIAMa, a TeK IIOTOM Ha Meco U Oe3ankoxosHa nuha.

JlBa ocHOBHa MOTHBa KOju MOKpehy oOpraHcke MOTpoIlnave Cy YyKyc H
3apaBibe. [locToju nmupekTHa Kopenmanuja m3Mel)y cTemeHa y KOME IOTPOIIavH
BEpYjy V 3IpPaBCTBEHE KOPUCTH U YKyC OpPraHCKe XpaHe U Opoja Kateropuja oBe

% Aschemann Jessica, Maroschek Nicole, Hamm Urlich (2008), The EU health claims
regulation and its impact on the marketing of organic food, Second scientific conference of
the International Society of Organic Agriculture Research (ISOFAR), Modena, Italien, June
18-20, 2008 (http://orgprints.org/11507/)

* TIpumepa paau, oBa kiacudukanuja ce kopuctu y Stevens-Garmon John, Huang Chung
L., Lin Biing-Hwan (2007), Organic Demand: A Profile of Consumers in the Fresh
Produce Market, Choices, the magazine of food, farm and resources issues, A publication
of the American Agricultural Economics Association, 2" Quarter 2007, 22(2) ctp. 109-
116. u y Soil Association (2004), Organic Food: Understanding the consumer and
increasing sales - A marketing guide for Welsh organic businesses based on consumer
research conducted by Taylor Nelson Sofres (
http://orgprints.org/10858/1/TNS2004eng.pdf).

3 Uerpaxusame Soil Association (2004), Organic Food: Understanding the consumer and
increasing sales, cripoBelieHO y janyapy u (hedpyapy 2003. rojuHe UMao je 3a b Ja ce
noseha pazymeBame MOTHBAIMj€ MOTpoOIIada Kako OM ce opraHcka XpaHa e(eKTHBHHje
NpOMOBHCANa U Ja IPoiaja mopacia. AHaIU3UPaHO je MOHAIIAKkE PU KyIOBUHU H CTABOBH
15.000 nomahuncraBa y3 xopumheme Superpanel 6aze mopmartaka kojy mnocenyje Taylor
Nelson Sofres (kommanuja K0ja CIIPOBOIU MapKETHHT UCTPAKUBAha IIUPOM CBETA) U aJbe
jOII JeTaJjpHHje HCTPaXHBamke MHUIUBEHA Y KoMe je mHTepBjyrcano 4000 Jpymu y cBOjUM
JOMOBHMa.
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XpaHe Koje Kymyjy. YKyc u Opura 3a 31paBjb€ Cy yjeIHO U OCHOBHHM YMHHOLHU Y
MOJICTPEKHMBARKY MOTpOIaYa aa Mpobajy OpraHcky XpaHy MpPBU MYT U HBHUXOBOM
oxpabpuBamy na mosehajy morpomsy 3a iBy. Melytum, light morpomraun mMory ce
npesectd camo y medium motpornrade u kana cy yoeheHu y Be3w ca KOPHCTHMA
ynoTpebe OpraHcke XpaHe Kajia je y MHTamby MOo00JbIIame 37paBiba, OUYyBabe
JKHBOTHE CpEIUHE M TOOPOOHT KUBOTHHA.

Kombunamija ucrnopyke OpraHcKHX JIMHHja OOPOT KBaJWTETa M M3BPCHOT
yKyca medium HoTpomaunMa ca ACTaJbHUM KOMYHUYUparbem ca mhHAMa y Be3d ca
KBAJMTETOM XpaHe (HIp. m3beraBame Kopuiihema MEeCTUIMIA U aJUTHBA W BHUIIA
XpaHJbHBA BPETHOCT) MOTY OMTH OJ KJBYYHOT 3Hadaja aa ce moBeha yzaeo heavy
norpomada. C THUM y Be3d [ajy ce M TPENopyKe 3a MapKeTHHT M TOoceOHO
npomotjy. M3amely ocranor, Harnamaea ce jaa Tpeba ,,MCIIPUYATH OPTAHCKY
Opuvy*: WCKOMYHHUIIMPATH TIOPEKJIO MPOW3BOJA ¥ Pa3HOJHMKE KOPHCTH Of
kopuifiera OpraHcke xpaHe MmomMohy NMPOMOTHBHE JIMTEpaType U WHopMaliuja
JaTMX Ha I[1aKOBaky IMPOU3BOJA, MOJACTUIAka MOCeTH (apMama, H3TPaJmbOM
KOHTaKTa ca HoBuHapuma. [lopen Tora, Tpeba MPOMOBHCATH YKYC OBHX TPOHU3BOA
W OpraHu30BaTH NMPOMOTHBHE nerycranuje. [lopyka Tpeba ma Oyne jeaHocTaBHa.
He Tpeba 3aHemMaputu na ce Kake MOTPOIIaYMMa KaKo Ja UACHTU(DUKY)]Y OBE
OpOM3BOZC M KAako Ja HX paslidKyjy OJ OcCTamux ,,npupoanux™. Tpeba
HAarJamnraBaTH 3/IpaBCTBEHE KOPHCTH Y MEPH Y K0jOj OTpaHNYCHa Y OTJIallaBamby TO
I03BOoJbaBajy. Tpeba rpaguTh Be3e y CMHCIY IIOBe3UBama ca onpeheHuM
XYMaHUTapHUM OpraHMu3alfjamMa Koje ce 3aJaxy 3a BPEIAHOCTH EKOIIOTHje, Tpeba
MIPOMOBHCATH OpTraHCKa jaja M MJIEYHE MPOM3BOJEC OHMMA KOjHU KyIyjy Bohe u
BereTapujaHlMa, a MEcO OHUMa KOjH KYIyjy MJICYHE TIPOU3BOJIC.

JIpyro ucTpaxusame crposeneHo y IlIBajiapckoj’’ Harmamasa na kama ce
HIOCMaTpajy HOBPEMEHH IOTPOIIAYd OPTraHCKHX MPOU3BOJA, MOXKE CE YOUHTH J1a je
OCHOBHA TIpeTpeKa 0BOj TPYIH MOTpolIaya Ja noehajy KylmoBHHE OBUX POHU3BOAA
yIpaBoO BUXOBA BUIIA LIeHa KOja HHUje JOBOJHHO OMNpaBAaHa AOJATHUM aTpuOyTUMa
kBanmreTa. OBaj mpoOiieM ce HApOYUTO yodaBa MPHIIMKOM mopehema ca crpaHe
HOTpOIIaya OPraHCKMX Ca KOHBEHIMOHAIHMM MPOW3BOIMMA jep HHCY Y
MOryhHOCTH J1a HICHTUDUKY]Y TOBOJHHO 3HAYAjJHY Pas3IuKy.

Pesynratn wucTpakuBama ykasyjy da 4Yak M Kaga Cy MOTPOLIAYH
3aMHTEPECOBAHU 3a BEIMKH OpOj NMUTamba y BE3H ca KBAUIUTETOM, IPYIITBEHHM U
SKOJIOIIKUM acleKTHMa Iy’ YHTaBOTI JaHIa CHAaOJeBama, OHU CE HIAK OClIamajy
Ha MamU Opoj KBaJMTAaTHBHUX aTpuOyTa KOjH CE MOTY JOBECTH Yy BE3U Ca OBUM
nuTambuMa. Takolhe je yTBpheHo ma MocToju 3Ha4yajHa pasiuka y Oupamy HU3BOpa

3! Bodini Antonella, Richter Toralf, Felder Rudolf (2006), Targeting occasional buyers —
communicating quality, Joint Organic Congress, Odense, Denmark, May 30-31, 2006.
(http://orgprints.org/7640/1/JOC_2006_Bodini_Richter Felder.pdf).
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nH(OpMaIja O KBAJIUTETY NPOU3BOJA KaJa Cy Yy MUTamkby MPOU3BON Ca BEIUKUM
HMBOOM aHTaOBAka MOTPOIIAYa y KyIOBHHH Y OJHOCY Ha KymoBHHY Boha.** Kon
OBHX MpPBHX, IJIe je HABO YYECTBOBama MOTpoOIIaya 3HAYAjHO BHIIH, MPOJIABIH,
(Gmajepu 0 MpoW3BOIUMA, OICHE MPOW3BOJA HAa OCHOBY HE3aBUCHHUX TECTOBA W
HUHTEPHET OCHOBHH Cy M3BOpU MH(OpMaIHja O MPOU3BOJAMMA, TOK MPH KYNOBUHU
Boha, moTpomaun Mpu TpuOaBhamky HHPOpPMAIMja O KBAIUTETy, mpedepupajy
JUPEKTHUJU TIPUCTYII, PEIIMO, O]l IIpor3Bohaua Ha caMOM MeCTy Mpoaje.

3akspyyak je Jna ce, Ja OM ce OpraHcKa XpaHa YYHMHHJIA aTPaKTHBHUjOM 3a
MOBpPEMEHE MOTPOoIIade, MOpa y KOMYHHKAIMjU Ca FBhUMa aKICHAT CTaBJhbaTH Ha
MHUTamka Y BE3U ca KBAJIUTETOM jep Cy Tajla CIPEMHH Jia IJIaTe U3BECHY BUINY ICHY,
3aTUM Ja ce, y TOM CMHCIY, KOMYHHUKalldja MOpa YCPEICPEIUTH Ha OCHOBHE
aTpuOyTe KBaJHMTETa, W, HA TOCIETKY, Ja ce, NMPH TOMe, Tpeba OclamaTH Ha
npou3Bohade win Ha 100po HHMOPMICaHEe MpoaaBie. Meauju oMy T HHTEPHETa ce
Mambe KOPUCTE KOJ IMPOU3BOJAa Ca HMIKHMM aHI'a)XOBAKCEM IMOTpoHIada MPUIIMKOM
JIOHOIIICHa OJITyKe O KymoBUHHU. MehyTum, Kaja roj ce npukasyjy mpuye U CIHKe
0 XHBOTY, cpehu i mpoOiieMuMa OpraHCcKuX (apMepa U BUXOBa IPOU3BOIHA
YHHU OPTaHCKH CEKTOP BUIJbUBHUJHUM, IIOTPOLIAYH Cy BUIIEC EMOTHBHO UCIYHCHH U
OTyJia IPUBYYCHU OPT'AHCKOM XPaHOM.

3.3Ilpomouyuja y ycnosuma 2nodanusayuje mpiHcuuima op2ancKux
nO/bONPUGPEOHUX RPOU3B00Q

VY 3emspaMa Ha HW)KEM HUBOY pa3Boja cBe uelihe ce caryiefiaBa ja OpraHcka
MOJHOTIPUBPENIa MOXKE JONMPUHETH FHHMXOBOM COIIMO-EKOHOMCKOM M EKOJIOIIKOM
OIIPXKMBOM pa3Bojy, a Ja cepTH(QUKOBAaHM OpraHcku mpou3Bogu 00e30ehyjy
OPUCTYNl  aTPAaKTUBHHUM JIOKAJHAM ¥ MehyHapOOHHM  TPXKUIITHMA, JIOK
npousBohaunma omoryhagajy Bume npuxose.”> Ha HaBeIeHHM OCHOBaMa HAaCTAITH
pa3Boj TMOJEOTIPHBpEEC Y OBAaKBHM JpKaBaMa W TIOCIEAWYHA TJio0amu3anyja
TPKUIITA OPTAHCKUX MPOM3BOJA MOPE] MO3UTHBHUX e(eKara, OTBOPHIM Cy U HU3
nUTama Koje Tpeda paspemuTd, OJf NuTama JcpuHUCAama CcTaHaapaa |
HEIapUHCKUX Oapujepa, 3HAYajHUX 3a OPTaHCKE MPOM3Bohadue y Mame pa3BHjeHUM
3emJbaMa, 1O ofpeheHor He3agoBOJbCTBA Jenia Mpou3Bohaya W MOTpoIIaya
Pa3BHjCHUjUX 3eMalba. YTPABO pEakidje OBHX JPYTMX W HAYMHH HHUXOBOT

32 HaBeIeHO HCTPaXKMBAKLE BPIICHO je Ha KYIIIIMMA OPraHCKHX jadyka.
33 Kilcher Lukas (2007), How organic agriculture contributes to sustainable developement,
University of Kassel at Witzenhausen, JARTS, Supplement 89, ctp. 31-49.
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npeBaswiakela OCTaB/bajy 3HAuajHe IMOCIeOUle Ha NPOMOLM]Y OpPraHCKUX
NOJHOTIPUBPEIHUX MPOM3BOAA Y Pa3BHjEHUM 3eMJbaMa.

IMpousBohaum opraHckux MpousBoja y EBpomnu mounmy cBe BHINE Ja ce
nprbojaBajy KOHKypeHIIHje KOjy CaubaBajy Mpou3Bohaun U3 OHUX 3eMajba Tie Cy
TPOIIKOBH MPOM3BOJE 3HAYAJHO HIDKM YyCIed KJINMATCKUX YCIOBa, HUKHX
TPOINKOBA pajgHe CHAre WM 3eMJbe WM TaK, HIDKUX CTaHAApHa TPOU3BOJLE.
OBakBo crame mocienuna je pactyhe rimoOanmu3anuje TpPXKHUINTA OPraHCKUX
NpoM3BOAa U cBe Behe aHOHMMHOCTH KaJa Cy OpPraHCKH NMPOW3BOAU Yy IMUTAY.
Otyna cy ce ¢dapMepu HalUIM TOJ TPUTHCKOM Jia CHH3E CBOje TPOIIKOBE
MIPOM3BOMEC WM KopucTehu ce exoHOMHjoM OOWMa, WM CHIDKaBajyhu cBoje
CTaHAapze MPOU3BOIAmEC U OMNCIyXyjyhn macoBHo Tpxumrte. Ca nIpyre crpase,
MOTPOIIAYU CYy HE33J0BOJHHHU 300T MOCIEAUIa MI00ANTN3aIH]e TPHKHUIITA OPraHCKe
XpaHe Ha KOME Ce CBE BHWINC jaBJba)y aHOHUMHH, YHHU(DOPMHCAHH W 3aMCHJbHBH
OpraHCkKu IMpoOUu3BOIU KOjI/I Cy MNMpPOU3BCIACHU IO HCIOBOJbHUM JPYIITBECHUM WA
yCIIOBUMA OKpPYKeHha.

Jla Ou ce mpeBa3HIIIO HAaBEJCHO CTame W Ha CTpaHM NMoHyhada n Ha cTpaHH
HOTpOIIaya, YIpaBo ce OTBapa MPOCTOP 3a HCTPAKUBAE, CTBAPABE M, IOCEOHO,
KOMyHHIMpame onpeheHux BpemHocTH. Y mpojekty ,.Farmer Consumer
Partnerships, koju carmemaBa MoryhHOCTH ycmocTaBbama HapTHepcTaBa usMehy
npoun3sBohada M MOTpomIaya, HCTPaXKyjy ce KOMyHHKAlMOHH apryMEHTH Yy BE3H ca
eTHYKUM BPEIHOCTUMA KOje Ce Be3yjy 3a OpraHcke MpOM3BOJE, a KOje MpeBa3uiase
CTaHJapAN30BaHE BPEJHOCTH BE3aHE 32 HHX, U KOje Cy MO3HaTe Kao ,,organic plus*
BpeaHocTH. [IpoMonijoM OBakBUX BPEIHOCTH, HABOAN CE€ y TIOMEHYTOM IIPOjeKTy,

3 OBaj 1eo pama Gasupa ce Ha npojety ,,Farmer Consumer Partnerships-CORE Organic
project no. 1897, o6jaBipeHOM y ciienehum nmemoBuma:

1. Padel Susanne, Gossinger Katharina-editors (2008), Farmer Consumer Partnerships-
Communicating Ethical Values: a conceptual framework,
(http://orgprints.org/12821/1/CORE_FCP_Voll Final 31 July.pdf),

2. Zander Katrin, Hamm Urlich (2009) Farmer Consumer Partnerships: Information
search and decision making — the case of ethical values of organic products
(http://orgprints.org/15199/1/CORE_FCP_WP3_ Report.pdf),

3. Naspetti Simona, Zanoli Raffaele (2010), Farmer Consumer Partnerships: Elaboration
and test of new communication concept,
(http://orgprints.org/16678/1/CORE_WP4 FINAL REPORT 25 1 2010.pdf) u

4. Stolz Hanna, Stolze Matthias (2010), Farmer Consumer Partnerships: WP 5 Report on
the results of Consumer Choices Experiment,
(http://orgprints.org/17247/1/COREWP5ReportFinal.pdf).
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a Ha OCHOBY paHHje PACIIONOXUBUX CTYIMja M HPOjeKaTa’ ), OTPOLIAUN OPTaHCKe

XpaHe Ouay O CHPEeMHH Ja IUIaTe jOII BULILY HBUXOBY LICHY.

VY HaBeIEHOM IIPOjeKTy, CHPOBEACHOM Yy TIET €BPOINCKHX 3eMasba, HAKOH
HU3a WCTpaXHBamka W yHOTpede pa3IMuuTHX MeTona, mpoHaheHun cy
KOMYHUKAIIMOHH apTyMEHTU W3 JIOMEHa ,,organic plus® BpemHoctu, koju Ou Owmiu
OCHOBa 3a cmpoBoheme cTpareruje mudepeHmjanmje mpousBoma. Takohe je
WCIUTHBAHA CIIPEMHOCT TOTpOIayYa Jia TUlaTe TakBe MPOU3BOJE, KaKo ce He OU H
JIOBeNa y MUTamke KOHKYPEHTCKa Mmo3unuja mpousBohaya. [IpemiosxkeHn apryMeHTH
Koje Ou Mmpou3Bohaum M MapKeTapu 3aMHTEPECOBAHU 3a YCIHEIIHO WHTErPHCAE U
KOMYHHUIINPame ,,0rganic plus® BpeAHOCTH y NPOM3BOIHH CHUCTEM, OJHOCHO Ha
TPKUILTE, PA3IHUKY]jy ce Ol Ap>KaBe A0 ApkaBe. Tako je, yonmTe y3eB, y AyCTpHju
HajTIpenopy4bnBUje Kopuitheme aprymMeHTa ,,HajBUIIM CTaHAApId A0O0poOWTH
KUBOTHRA®, 10K je y Hemaukoj, Wrammju, IlIBajmapckoj m VYjenumeHOM
KpasbeBcTBY HajnpuKIagHUje HArjallaBaTH Jla je XpaHa MOPEKIOM ,.i3 YyBeHE
obmactu®. OBH apryMeHTH WIaK OWBajy pa3iIMYUTO MPHKIAJHU Y 3aBHCHOCTH OX
BpCTE MPOM3BOA WM CerMEHTa Ha TPXKHUIITY KoMe ce obpaha. MehyTum, kibydan
3aKkJbyyak, J1a y OJArOBOPY Ha WMITyJice roOanu3anuje TPXKUIITa OpPraHCKUX
OpOM3BOAAa 3HAYajHO MECTO 3ay3uMa [pOMOIHja, Tj. KOMYHHUIHpame
onrosapajyhux BpeTHOCTH, OCTaje Ja BaXKH.

4. 3akbydak

JluHamMuuaH pa3Boj TPXKUIITA OPraHCKUX MOJHONPHUBPEIHUX MPOU3BOJA, Oe3
003upa Ha TOCTOjambe IOHEKJIEC Pa3IMIUTHX IOACTHIAja IHEeMy Yy TIOjeIUHUM
JIeTIOBAMA CBETA, OCTaBJba CBYIJIC jaCHE MOCTEIUIIC U Ha OOJIMKOBAHE MPOMOIIH]E
OBHX TIPOM3BOZa. Y OBOM paay JaT je Tperie] 3ak/byuaka HH3a eMIHUPUjCKUX
UCTpaKUBaka CIPOBEJCHUX y 3eMJbaMa TJie¢ OpPraHcKka MOJHONpPHBpeNa Oenexu
BHUIICIICIICHU]CKH CHa)KaH Pa3Boj, a KOJU €€ OJHOCE YIPaBO Ha MOjeJMHE aCIeKTe
yTHIlaja pa3Boja TPKUIITA HA MPOMOIM]Y OPTaHCKUX IMOJHOMPUBPEIHUX
npousBoja. [lopen Tora, 3aKJbydIld OBHUX 3aCCOHHX UCTPAKHBAKA, Y CKIAAy ca
CTaBOM ayTopa pajia, MHTETPHCAHH CY, a MIOTOM carjieJaBaHd ca TPH Pa3iIMuuTa
HuBOoa. Hajnpe ce nakma ycMepuiia Ha HaCTOjamba JUPSKTHUX MApPKETHHT KaHalla U
CTCLMjaTU30BAHUX TMPOJABHUIIA OPTaHCKE XpaHe, HeKaJa MOMHUHAHTHHX KaHana
JUCTPUOYIMje OPTaHCKHX IOJHONPUBPEIHAX MPOU3BOJA, Ja W Jalbe OCTaHy
KOHKYPEHTHH, 3a IITa C€ Kao peIICHhe MPOHAIa3d H3Trpaama crenuduaHor

* TIlpema: Zanoli R. (Ed.) (2004), The European Consumer and Organic Food,
Aberystwyth School of Management and Business, University of Wales; BLE (2006),
Preispolitische Spielrdume fiir regional erzeugte okologische Produkte: Analyse und
Umsetzung einer regionalen Marketingstrategie bei Biomilchprodukten Bundesanstalt fiir
Landwirtschaft und Erndhrung (BLE). Bonn; IG-Milch (20006), 4 faire Milch.
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BUXOBOI MMHUIa. [Ipyrd HHBO pacBeT/baBama TEME paja MPEMECTHO je MaxKiby
ayTopa Ha oAroBapajyhy KOMyHHKalHjy W IiJbame pactyher Opoja moBpeMeHHX
HOTpOIIa4ya OPTaHCKUX MOJFONPUBPEIHIX MPOU3BOIA KAKO OM Ce OHM MOTHBHCAIIH
Ha Belly MOTpOIIKY M Kako OM TIOCTadW CTalHH, NMPHUBPKEHU moTporrayn. Ha
HOCIIETKY, Y LEHTap WHTEPecOBama IOCTABJEEHO j€ HCIUTHBAKHE MOTYhHOCTH
MIPOMOBHCAaKkA ,,0rganic plus® BpeqHOCTH Ha TOjEIUHAM Pa3BHjEHUM TP>KHIITAMA
Kako Ou ce muxoBa nomaha MPOM3BOAMBA W MOTPOINAYM 3alITHTHIN O
rnobanu3anuje TpkuinTa. HaBegeHa Tpu HOBoa He HCLpPIUBY]y €€ caMoO Ha
NHUTakUMa OOJIHMKOBama MPOMOIIHjE, alldi UMajy M3Y3eTaH yTHUIIAj HA OBO IUTAHC
jep 3ampaBo Kpo3 mera Tpake 3HadajaH JIeo OATOBOpa HAa HOBOHACTAlE ycioBe. Y
pany ce carienaBajy U KOHKPETHH MPaBLU Y KOjUMa Ce Mpernopydyje 0OJMKOBakEe
poOMOoIIHje.

Kana je y muramy cutyanuja y CpOuju y Be3u ca MPOMOIIHjOM OPTaHCKHX
IMMOJBOIIPUBPEAHUX TIPOU3BOJA, HABCIACHU 3aKJbydlld MOTY outun JABOCTPYKO
3Ha4yajHu. Hajupe, yKOIHMKO ce pasMHILBba O BbUXOBOM H3BO3Y, KOjU CE CBE BHIIIC
Mperio3Haje Kao 3HauajHa pa3BojHa IaHca 3eMJbe, Tpeba ncrahu ma, y MepH y Kojoj
ce ToJ/I TUM Makbe T0/Ipa3yMeBa U3B03 CHPOBHHA Koje OU TocTajaie caMo cacTaBHH
Jeo Tpolieca Ipepajie MHOCTAaHMX mpeny3eha, a Buie moapasymeBa IUpPEKTaH
IUIACMaH M W3BO3 Mpepal)eHuX MpoM3BOJA, 3HAYA] 3aKJbyuyaka OBOTA paja pacTe.
YKOIMKO ce TMak ImocMmarpa MpoMOITldja OBHUX MPOM3BoAa y momaheM aMOujeHTy,
KOjU KapakTepuine, u3Mel)y ocraior, HeaJeKBaTaH MapKETUHT HA MUKPO M MaKpO
HUBOY W TmoTpeba 3a mMepMaHEeHTHOM WHQOpMHCcaHOmNy W eAyKalujoM
MOTpoIIaya’’, MuIUBCHE je ayTopa pamga aa Om xopumheme ompehennx
WHOCTPAaHUX HCKYCTaBa TIPEACTaBJEHUX Y paay, caoOpaxeHux pomahum
ycloBrMa, OMIIO KOPHUCHO KaKO y CMHUCIy MHCTUTYLMOHAJIHE TMOIPIIKE Pa3BOjy
TPIXKHIITA, TAKO U JOMHPABY 0 MOTPOIIAYa.
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THE IMPACT OF MARKET DEVELOPMENT ON PROMOTION OF
ORGANIC AGRICULTURAL PRODUCTS
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Summary

Although there are two different approaches to organic market development,
the first applied in the USA and the second in countries of EU, it can be seen that
on both territories that development is dynamic. Nowadays differences are
decreasing while at the same time occurs development of organic agriculture in
countries in which it didn’t exist before. Increased availability of organic products
in different distribution channels and from different parts of the world is actually
the consequence of organic market development which sets new tasks for
promotion, as for marketing mix instrument. On one hand, direct marketing
channels and specialized organic stores are attempting to remain competitive.
Besides, there is a need to target increased number of occasional organic buyers. At
the same time, possibilities of promoting “organic plus” arguments in order to
protect domestic production and consumers from organic market globalisation are
being examined. Understanding of organic market development impact on organic
products promotion could direct creation of promotion in Serbia, both for internal
market, and for organic products export as well.

Key words: organic agriculture, organic agricultural products, marketing
strategies, promotion, marketing strategies for organic agriculture development,
promotion of organic agricultural products.
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